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Abstract

The purpose of this research is to study factors affecting the decision to use fortune
telling services through the Official Website. The sample used in this study is people who have
used fortune telling services through online channels aged 20-60 years, total 400 people,
Questionnaires were used to collect data and analyzed for percentages, means, and standard
deviations and tested hypotheses using Chi-square, one-way ANOVA, and multiple regression
analysis. The results of the research found that 1) Personal factors were significantly related to the
behavior of choosing fortune telling services through the Official Website. 2) Different personal
factors have different relationships with online marketing mix factors. 3) Different personal factors
influence the decision to use fortune telling services via the Official Website differently. 4) Online
marketing mix factors are related to the behavior of choosing to use fortune telling services through
the Official Website. And 5) Online marketing mix factors affect the decision to use fortune telling
services through the Official Website. (All at statistical significance the 0.05 level.)
Keywords: 1) Online Marketing Mix 2) Selecting Services 3) Fortune Telling
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