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Abstract

The objective of the research study is to develop an online agricultural wholesale marketplace
platform based on satisfaction among users to trade agricultural products. And to study the feasibility of
establishing a B2B E-Marketplace platform business in Phetchabun to trade agricultural products with two
group: farmers and buyers, with a total of 100 famers and 28 buyers. Data will be gathered through the
distribution of questionnaires to 128 people and interviews with 6 people. Descriptive statistics. The results
of the satisfaction data collected from farmers and buyers while experimenting with an e-marketplace’s
online platform were very satisfactory. The results of the farmers' group were satisfied at a high level (Mean
is 3.87, standard deviation is 0.87) and the buyer group was satisfied at a high level (Mean is 3.88, standard
deviation is 0.91). And some interviewees continue to find the current trading process convenient, with
some expressing interest and satisfaction. Some people, However, are hesitant to use the platform. The
trading technology platform, according to the findings, is widely available and has numerous advantages.
However, due to a variety of factors that cause limitations but also contribute to the current transformation
of wholesale trading, farmers and buyers prefer to continue traditional trading rather than switching to
wholesale in the e-marketplace, such as product selection decision-making, production cost, transportation
lead time, and product quality.
Keywords: 1) E-Marketplace 2) Online agricultural market
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