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Abstract

The Line Chatbot Development for public relations of graduate admission of Business Faculty,
some University aims to develop the Chatbot system for public relations of graduate admission and to
evaluate information quality and satisfaction of the Line Chatbot user. The researcher hopes that this
Line Chatbot will focus on providing information and service efficiency to those interested in graduate
studies. The Line Chatbot was passed the evaluation by 5 Graduate Affairs Officers and 30 Graduate
students along with mean and standard deviation used for data analysis. The overall results revealed of
Graduate Affairs Officers that evaluating quality of Line Chatbot got the high efficiency level, with the
average value of 4.42, and standard deviation of 0.43 and evaluating quality of Line chatbot of Graduate
students got the high efficiency level, with the average value of 4.08, and standard deviation of 0.74. The
overall results revealed of Graduate Affairs Officers for the satisfaction of users of line chatbot was at the
highest level, with the average of 4.53, and the standard deviation of 0.12 and evaluating satisfaction of
Graduate students was at the high level, with the average of 4.00, and the standard deviation of 0.61.
Keywords: 1) Line Chatbot 2) Application 3) Graduate Studies 4) graduate admission
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